
Rate your business in the following 6 key areas. 	          

BRAND WHEEL
HOW DOES YOUR BRAND MEASURE UP?
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8INTERNAL SYSTEMS 

for productivity and 
efficiency

TEAM ALIGNMENT
for working with purpose

external 
COMMUNICATIONS
thru marketing, messaging 
and customer service

clarity of
BUSINESS PERSONALITY
• values
• purpose
• promise
• differentiator
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YOUR
BUSINESS

clarity of 
BUSINESS BEHAVIOUR
• ideal clients
• competitors
• touchpoints
• attributes

STRATEGIC PLANNING
for focus


